
LOGO SUITE AT A GLANCE
OVERVIEW This poster contains the most basic rules for implementing the United Way logo 

suite and should be used as a reference in conjunction with the full guidelines 
(available on UnitedWayGSO.org/documents/brand.pdf).

LOGO SUITE

The LIVE UNITED/
United Way Lock-Up is 
our primary signature 
and should be the 
default signature for all 
communications, except 
in special circumstances. 

This Lock-Up has 
been created using 
precise proportional 
relationships. The white 
box forms an integral part 
of the LIVE UNITED/United 
Way Lock-Up and should 
not be removed or altered 
in any way. The Lock-Up is 
fixed artwork and should 
only be reproduced from 
authorized artwork.

The one-color version of 
the LIVE UNITED/United 
Way Lock-Up may be 
used when reproduction 
constraints use of the 
primary full-color Lock-Up. 

The one-color black and 
white brandmark is to 
be used when black is 
the only available color 
selection. 

The one-color version of 
the LIVE UNITED/United 
Way Lock-Up may be 
used when reproduction 
constraints use of the 
primary full-color Lock-Up. 

The one-color blue and 
white brandmark is to be 
used when United Way 
Blue is the only available 
color selection. 

A special usage Lock-
Up has been developed 
for limited use when 
screening of inks is not 
possible. The special 
useage Lock-Up can be 
reproduced in black. 

This would apply, 
for example, when 
reproducing on fabric, 
plastic, glass, or other 
materials used for 
merchandise or signage, 
and does not require the 
white control box.

A special usage Lock-
Up has been developed 
for limited use when 
screening of inks is not 
possible. The special 
useage Lock-Up can be 
reproduced in United Way 
Blue. 

This would apply, 
for example, when 
reproducing on fabric, 
plastic, glass, or other 
materials used for 
merchandise or signage, 
and does not require the 
white control box.

In cases where the LIVE UNITED/United Way Lock-Up is unsuitable for 
the nature of the communication, a horizontal version may be used.  
The horizontal version is intended for very limited use only.  
This would apply, for example, to websites and in email marketing.



The consistent and correct application of the LIVE UNITED/United Way Lock-Up is essential.  
Always follow the standards presented in these guidelines.  
The examples below illustrate some of the unacceptable or outdated uses of the United Way brandmark.

MINIMUM SIZE
To ensure the integrity of the LIVE UNITED/United Way Lock-Up, do not reduce it’s 
width less than .75 inches for print or special usage, and 90 pixels or 1.25 inches for 
screen applications.

Screen
90 pixels or
1.25” wide

Print
.75” wide

UNACCEPTABLE USES

GIVE.  ADVOCATE.  VOLUNTEER.
LIVE UNITEDTM

United Way
of Greater Greensboro

United Way of 
Greater Greensboro

Never squish 
the lock-up

Greensboro United Way

Never stretch the 
lock-up

Never tilt the lock-up Never alter the lock-up by 
adding non-approved text 
within the white box

Never alter the color of LIVE 
UNITED in the lock-up

Never alter the words 
above the United 
Way brandmark 

Never use low quality 
versions that appear 
fuzzy or pixelated

Never extract any of 
the graphic elements 
of the lock-up

Never rearrange 
the elements of the 
lock-up

Never alter the colors or 
add text/images within the 
United Way brandmark

Never distort the shape of the brandmark This is an outdated version

This is an outdated version This is an outdated version This is an outdated version This is an outdated version This is an outdated version 


