
                      POSITION DESCRIPTION 

 
 
JOB TITLE:  Chief Marketing Officer  

DEPARTMENT:   Marketing and Communications  

LOCATION:   United Way of Greater Greensboro  

REPORTS TO:   President & CEO  

FLSA STATUS:   Exempt  

UPDATED:  May 2022 

 
POSITION SUMMARY: 
The Chief Marketing Officer is responsible for leading the marketing and communications strategy that 
is responsible for defining and communicating the United Way brand, and storytelling about the positive 
outcomes our community-based partnerships and collaboratives produce.  As part of the senior team, 
the CMO interacts with personnel across the organization and community to define and manage 
marketing and communications programs that drive the organization’s mission and vision. This position 
develops branded messages that lead to individuals and organizations volunteering, attending events, 
and donating to United Way.  
 
This position supervises the Marketing and Communication staff and interns as needed.  
 
Interested candidates can email their resumes directly to Melissa.Schoppe@unitedwaygso.org  
 
ESSENTIAL FUNCTIONS:  

• Lead and manage United Way’s worldwide brand, by effectively implementing local elements 
and messaging that resonate with stakeholders in North Carolina’s third largest city, and third 
largest United Way market.   

• Build and expand awareness and visibility of the United Way brand across all audiences. 

• Build and maintain strong relationships with the media, serving as the primary media contact, 
and organizational spokesperson as needed. 

• Ensure appropriate messaging, storytelling and brand standards for all print materials and digital 
applications.  

• Develop a strategic integrated marketing and communications plan to communicate United 
Way’s vision and its impact to all current and potential stakeholders, including but not limited to 
donors/investors, companies, community, elected officials.  

• Leverage multiple communication and marketing channels including but not limited to media, 
events, traditional advertising, public relations/partnerships, social media, email, and printed 
and digitally created collateral to reach and engage multiple stakeholders.  

• Develop and lead all organization-wide events, including but not limited to Community Speaker 
Series, Handbags to End Poverty, Conversations with Community Leaders, and lunch and learns, 
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with a focus on offering meaningful ways stakeholders can engage with the brand, be educated, 
be inspired, and support the organization financially. 

• Lead identification and selection of local and world-renowned speakers, leaders, and presenters 
to support outreach efforts. 

• Lead and manage organizational sponsorship and in-kind strategy and solicitation efforts. 

• Produce key collateral such as annual report, campaign material (posters, brochures, video, 
digital message, initiative updates and pledge forms), event marketing and program content, 
volunteer engagement tools, and regular press releases.  

• Create the public-facing annual event and volunteering calendar in conjunction with overall 
marketing and communications strategy. 

• Serve as a public relations professional for the organization by identifying and creating new 
partnerships in all stakeholder categories that are beneficial to furthering United Way’s mission 
and community engagement. 

• Lead the organization’s crisis communications efforts collaboratively with President and CEO, 
and Board of Directors as needed. 

• Develop run of shows, talking points, op-eds, quotes and more for senior leadership including 
President and CEO and Board of Directors as needed. 

• Serve as lead staff person for the Board of Director’s Marketing Committee in support 
organizational strategic goals.  

• Serve as organizational leader for Affinity Groups (Women United, Young Leaders, African 
American Leadership) by developing and leading strategic plans that address growth, 
engagement, and outreach. 

• Serve as the organizational leader for community volunteering by developing and leading 
strategic plans that address growth, engagement and outreach and managing the organization’s 
annual Key Volunteer Survey. 

• Serve as the organizational leader for community advocacy by developing and leading strategic 
plans that engage local and state-level elected officials, and the community at large. 

• Create and maintain effective relationships with representatives from United Way Worldwide, 
United Way of NC, and surrounding United Way chapters. 

• Develop and negotiate vendor contracts. 

• Develop and steward annual Marketing and Communications budget. 
 
OTHER DUTIES: 

• Other duties as assigned. 
 
KNOWLEDGE, SKILLS, AND ABILITIES:  

• A participatory management and leadership style that encourages collaboration, cooperation, 
and personal growth.  

• PC Skills: Microsoft Office, design software including Adobe Creative Suite (InDesign, Photoshop, 
Illustrator), publishing software, email marketing application, and internet/web experience. 
Working knowledge of WordPress highly preferred.  

• Proven ability to supervise and mentor staff, to develop talent and to build teams.  

• Knowledge of publishing industry and media.  

• Network of resources to support production of print material, media messages, video and digital 
communications, etc.  

• Superior project management, with an ability to create and deliver multiple projects 
simultaneously. 



• Proven budget creation and management.  

• Must demonstrate professional maturity and personal accountability. 

• Excellent written and verbal communication and presentation skills and the credibility and poise 
to present to a wide range of stakeholders.  

• A flexible, sensitive, and adaptable learner who is comfortable with ambiguity and uncertainty, 
who can succeed in a changing environment.  

• A “roll up your sleeves” manager who can both develop strategy and make it happen, who can 
put in place process appropriate for the organization.  

• Strong problem-solving experience and the proven ability to step into an unfamiliar situation 
and add immediate value.  

• The ability to set priorities and execute against them, while seeing to immediate organizational 
needs. A multi-tasker with experience running diverse initiatives. 

• A strong understanding of nonprofit operations, community issues, and volunteerism. 

• Dedication to mission of United Way of Greater Greensboro. 

• Thorough appreciation and acceptance of, and commitment to, diversity. 
 
EDUCATION AND EXPERIENCE:   

• Bachelor’s degree in Marketing, Journalism, Communications, or a related field.  

• Seven to ten years progressive experience in a variety of marketing and communications roles 
with a proven ability to develop and execute strategy toward measurable results.  

• Direct experience working in volunteer management.  
 
PHYSICAL REQUIREMENTS:  
The physical demands described here are representative of those that must be met by an employee to 
successfully perform the Essential Functions of this job.  Reasonable accommodations may be made to 
enable individuals with disabilities to perform the Essential Functions. 

 
While performing the duties of this job, the employee is required to: 

Regularly:  
66% of time or more 

Frequently:  
33% to 66% of the time 

Occasionally:  
33% of the time or less 

Sit Stand  Climb 

Talk Walk Balance 

Hear Reach with hands and arms Stoop 

Use hands to handle or feel  Kneel/Crouch 
Lifting: Able to lift 30 pounds without assistance. 

Vision: Close vision Distance vision Ability to adjust focus 

 
Hazards Exposure: the employee is occasionally exposed to: 

The potential of Working Conditions: Noise Levels: 

 Normal business office Usually below OSHA limits 

 


